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Our group is very dedicated and excited to work with Bucky’s Food Pantry over this semester. We cre-

atd this book to touch base on our ideas up to this point so you can have insight on how we plan to help
Bucky’s Food Pantry as much as we can in it’s promotion and success. It is our goal to create an effective
social media campaign involving as many on-campus figures and organizations posting awareness and
encouragement content in a similar theme. This would include acknowledgement from on campus Greek-
life organizations, SGA, and other organizations such as political and scholastic clubs through a common
campaign that promotes Bucky’s Food Pantry in a way that raises awareness both for those donating to and
those using the program.

I Clsv Chockatl?

“=_= Chelsi Crockett is a junior at East Tennessee State University majoring in advertising
L T and public relations. She is from the Tri-Cities and plans to use the knowledge and

skills she learns through the obtainment of her degree to further develop the area and
e cultivate awareness of local endeavors.

Joel Eaton is currently a junior majoring in advertising and public relations at East
Tennessee State University. After he graduates in the Spring of 2018, Joel plans to seek
ajob as a copywriter/copyeditor for an advertising agency, pursue a master’s degree in
digital marketing from ETSU, or, if all else fails, forge a quiet life in the hills of Portland.

Cayman McMahan is a junior at East Tennessee State University majoring in advertis-
ing and public relations. After obtaining his bachelor’s, he plans to enroll in graduate
school to pursue a masters in public adminastration.
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Matthew Hoback is a senior at ETSU. He is majoring in advertising and public relations
with a minor in sports management. After graduation, he plans to pursue a job in me-

dia with the Chattanooga Lookouts. RO
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Will Bellamy is rising senior at ETSU, Studying advertising and public relations. After
school he plans to pursue a job in the NASCAR media. He currently manages his own
blog about NASCAR and other major sports. After graduating, he plans to move to
Charlotte, NC.

Wil




Tobly of Couti

. Research

2. Campaign Theme

3. Social Media
4. Rack Cards
5-6. Posters
7. Alternative Tactics
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FOOD INSECURITY
ON COLLEGE CAMPUSES

S Through our research on food insecurities
on campus, and the success of Bucky’s Food
Pantry, we identified what we believe to be
et s key problems with the current system that is
: in place.
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First, we have come to the unfortunate con-
clusion that food insecurity is not a problem
that affects any one group at ETSU, but it is

a consistant problem across all of our fam-
ily. Our reseacrh shows that almost half of
all college students suffer from some form
of food insecurity, and roughly one in five
students at four year college report having to
go hungry at some point on a regular basis.
These statistics are almost identical among
all students regardless of race or background.

The problem that we identified with Bucky’s
Food Pantry is a general lack of awareness
on ETSU’s campus. To increase awareness,
we designed our entire campaign to focus
around the premise of spreading knowledge
about BFP through social media (which is
used by 97% of college students) and through
the use of traditional media (posters and
rack cards). We believe these methods will
help to combat the issues we identified in our
research.

Media Habits

7%

of College Students
Use Social Media

Sources




In designing a campaign theme, we wanted to create an idea that not only informed our audience of
Bucky’s Food Pantry, but did so in a way that was memorable and able to be shared easily among social
media platforms wile keeping the themes of ETSU. Our final idea is “Bucky Wants YOU”; an spin on the
classic Uncle Sam poster.

This campaign can be used across all platforms of media, and can be used to get the community involved
by having them share their own “Bucky Wants You” pose on social media. Using this tactic, we could easily
get on-campus organizations and figures involved, Including Greek Life, SGA, President Nolan, etc.

In the following pages we have provided samples of our created materials that are condusive with our
campaign. These materials cover a variety of uses, including donation and pick-up information, informa-
tion about the annual coat drive, awareness materials for the grand opening, and materials explaing BFP’s
location. We have also provided some social media graphics for facebook.
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Bucky's Food Pantry’s

WHEN AND WHERE

Paribes consula L. C. conihilius. Verit

vercest? O te cons inalqua menatum ium
dum et; hum iu que anum aus ades nem
quium adhuit. Catu inunu se horum
neque consimo enarid ductus et C. es
et quidenteatam id am a Sp. Pion terdii

porbitratus, consilnequam  demquium
siti, verobsedieni pra tea nonsus. Ci ca-
turoxima, efacerio hactus recon verdient
pos, consimis, noste nos idius, morum et

HOW TO DONATE

Hacci criorum pubistam intem duc ob-
senatis hilinature fur quod dem sensult
oricat, no. Arit L Vilicae te estebeffre
quem inumus et vit ad publicaet eri-
catus Cat, verfinvocum publi te, que
am poeriva tisulto ritam, confero tum
immo constris. Ahacit arbem quit.
Simis? O tamplina, voctus; et, no-
tium tam sereo nonimoratus, obsenda
ctemus escia medes et ver locae qui sus

CONTACT INFO

Ublissil lariderterum et, consultus,
niquis, cus consullegit praetor suloctus
corurnum alestra que catuam tantra
musquitus; istante rimmorum eti, non-
dem et; essenterebem praedius, sil utelis
acia nihicup plicae elius me quam

Grand Opening

Bucky's Annual
Coat Drive

Evexy year, Bucky's

ule will chan

From 1-

Mondays -

Thursdays - ¢

Fridays - 930 11:30 am, 12

The Buc’s
Map to
Bucky’s

Bucky's location. Deor on right
corner.

General

ETSU Winter Coat Giveaway

Meanwhile, there

available at the
Panlry.

We will start

October joth.
keep us In mi

vouclean out your
closels.

Coat Drive




Calling all
Fratemities and Sororities!

GRAND OPENING
AT CENTRAL RECEIVING NEAR BUC RIDGE

4 927 .17
Same Mission. New Location. BUCky'S Food Pantry

Located at Central Recieving near Buc Ridge Apartments

Grand Opening Greek Life

Bucky Wants

To Donate to
Bucky’s Food Pantry

Bring all ds to our office next to the Recycling Center at Buc Ridge

Phane & 34 . ) o
Emall: fandpantry@etau.adu Ll s e ey 'r L]

Donations



o Poitons

Bucky's location. Door on right
corner.

To Donale a Coal Today!
SIS IR RIRIRI] é
Colleclion Dales:

Qctober 1oth - October 3oth

Conlacl : _
Chuck Patton - pattonedetsiedu H d @
sl

Bucky's Food Pantry

Wz Memorial Cenler | PO Box
EAST TENNESSEE STATE 70662
UNIVERSITY Johnson Cily, TN g7614

423-430-4234

Coat Drive
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ALTHOUGH OUR TEAM HAS DEVELOPED A STRATEGIC AND LOW-COST ADVERTISING CAM-
PAIGN FOR BUCKY'S FOOD PANTRY, WE WOULD LIKE TO PRESENT THESE TWO STRATEGIES
AS IDEAS FOR BUCKY's TO USE IN THE FUTURE. WE HAVE TRIED TO MAKE THEM ECTH EN-
GAGING AND INEXPENSIVE, WHILE KEEPING THE TACTICS SIMPLE ENOUGH THAT EVERYONE
WILL UNDERSTAND THEM.

Thow ’D%ﬁ To Doudlivas

We know that every college student gets stressed and has a busy schedule. One thing Bucky's could do to show
support for ETSU's students would be to bring several puppies for students to play with and have a couple donation
bin= =&t up undemeath a tent. The event, which would be set up on campus, would provide an inviting atmosphere
for students to relax and de-stress. It would also be a welcome distraction for many students. The Bucky's crew (and
possibly some trustworthy student volunteers) would have a hand in the online promotion of this event as well as the
physical maintenance of the tent throughout the day. The tent could be set up outside the library or around the “quad”
area in the shade.

There have already been similar events that have taken place at the library involving petting dogs for stress relief, and
those always create a buzz. It iz important to engage ETSU's students on their turf, especially since Bucky's Food
Pantry iz not on the main campus facility. The millennial generation connects with people who genuinely care about
them and provide resources that they value. Bringing puppies to campus, for stiressed-out college students, is a more-
than-welcome distraction from a hectic schedule, and our team thinks this event would attract attention and donations.

One precaution to congider for this event would be scheduling it at a point later on in the semester when students are
actually stressed, but not overlapping this event with another event. Another thing to avoid is doing this event during
hot weather. Centain foods may not be able to sustain high amounts of heat and humidity, 20 perhaps early Spring or
late Fall would be the best times for this event. Food and water bowls would alzo have to be maintained regulary.

P The PMTE(L}

Our second idea will target incoming freshmen specifically. We know that ETSU's Preview program is meant o get
students excited about living on campus and invite them into college life at ETSU =0 they come back each year to
complete their degrees.

What if we used Preview as a springboard to raise awareness for Bucky's Food Pantry? That would be the perfect
time for Preview to host a scavenger hunt {or similar event) that leads them directly to Bucky's. We want to make sure
students really know where Bucky's is in the future, and making a visit to Bucky's pant of the requirements for a Pre-
view challenge would help new students remember where Bucky's is.

ET3U's campus izn't small, and freshmen can easily get buildings confuzed with each other. By partnenng with Pre-
view, Bucky's Food Pantry will stand out in the minds of future freshmen as a positive, growing part of ETSU's cam-
pus.

This guerrilla marketing approach could be used in conjunction with the promotion of an app for the location of Bucky's
Food Pantry. The beauty of an approach like this, aside from itz inexpensiveness, is its specificity in targeting as well
as the way it could be used to spread awarensss in a unique way about Bucky's location.
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