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Letter to Client

Chelsi Crockett is a junior at East Tennessee State University majoring in advertising 
and public relations. She is from the Tri-Cities and plans to use the knowledge and 
skills she learns through the obtainment of her degree to further develop the area and 
cultivate awareness of local endeavors.

Joel Eaton is currently a junior majoring in advertising and public relations at East 
Tennessee State University. After he graduates in the Spring of 2018, Joel plans to seek 
a job as a copywriter/copyeditor for an advertising agency, pursue a master’s degree in 
digital marketing from ETSU, or, if all else fails, forge a quiet life in the hills of Portland.

Cayman McMahan is a junior at East Tennessee State University majoring in advertis-
ing and public relations. After obtaining his bachelor’s, he plans to enroll in graduate 
school to pursue a masters in public adminastration.

Matthew Hoback is a senior at ETSU. He is majoring in advertising and public relations 
with a minor in sports management. After graduation, he plans to pursue a job in me-
dia with the Chattanooga Lookouts.

Will Bellamy is rising senior at ETSU, Studying advertising and public relations. After 
school he plans to pursue a job in the NASCAR media. He currently manages his own 
blog about NASCAR and other major sports. After graduating, he plans to move to 
Charlotte, NC.
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Our group is very dedicated and excited to work with Bucky’s Food Pantry over this semester. We cre-
atd this book to touch base on our ideas up to this point so you can have insight on how we plan to help 
Bucky’s Food Pantry as much as we can in it’s promotion and success. It is our goal to create an effective 
social media campaign involving as many on-campus figures and organizations posting awareness and 
encouragement content in a similar theme. This would include acknowledgement from on campus Greek-
life organizations, SGA, and other organizations such as political and scholastic clubs through a common 
campaign that promotes Bucky’s Food Pantry in a way that raises awareness both for those donating to and 
those using the program. 
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Research

Through our research on food insecurities 
on campus, and the success of Bucky’s Food 
Pantry, we identified what we believe to be 
key problems with the current system that is 
in place. 

First, we have come to the unfortunate con-
clusion that food insecurity is not a problem 
that affects any one group at ETSU, but it is 
a consistant problem across all of our fam-
ily. Our reseacrh shows that almost half of 
all college students suffer from some form 
of food insecurity, and roughly one in five 
students at four year college report having to 
go hungry at some point on a regular basis. 
These statistics are almost identical among 
all students regardless of race or background.

The problem that we identified with Bucky’s 
Food Pantry is a general lack of awareness 
on ETSU’s campus. To increase awareness, 
we designed our entire campaign to focus 
around the premise of spreading knowledge 
about BFP through social media (which is 
used by 97% of college students) and  through 
the use of traditional media (posters and 
rack cards). We believe these methods will 
help to combat the issues we identified in our 
research.



Campaign Theme

In designing a campaign theme, we wanted to create an idea that not only informed our audience of 
Bucky’s Food Pantry, but did so in a way that was memorable and able to be shared easily among social 
media platforms wile keeping the themes of ETSU. Our final idea is “Bucky Wants YOU”; an spin on the 
classic Uncle Sam poster. 

This campaign can be used across all platforms of media, and can be used to get the community involved 
by having them share their own “Bucky  Wants You” pose on social media. Using this tactic, we could easily 
get on-campus organizations and figures involved, Including Greek Life, SGA, President Nolan, etc.

In the following pages we have provided samples of our created materials that are condusive with our 
campaign. These materials cover a variety of uses, including donation and pick-up information, informa-
tion about the annual coat drive, awareness materials for the grand opening, and materials explaing BFP’s 
location. We have also provided some social media graphics for facebook.
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